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Abstract 
Impressive cinema palaces with exterior façades illuminated appealingly at night were 
significant for the big city life of the roaring twenties. The film screenings in the prestigious 
buildings were framed by a diverse supporting programme. Siegfried Kracauer dealt 
critically with the formative tendency towards theatricality in the new large cinema 
buildings such as the Gloria-Palast in Berlin in 1926. He also discussed the supporting 
programme and the aspect of distraction in the context of modern mass and leisure culture 
in a progressive and extraordinary way.  

Over the past decade, luxury cinemas have been enjoying a revival. In order to 
examine today’s high-end boutique movie theatres, Siegfried Kracauerʼs thoughts on large 
cinemas in the “roaring twenties” in Berlin provide critical impulses. In the first part of my 
paper, two important texts by Kracauer are analysed. In contrast to previous research, 
Kracauer’s arguments are also compared in greater detail with those by contemporary 
progressive critics not only in Germany but also in other countries, such as Joseph Roth, 
Kurt Pinthus, Fritz Olimsky, Kenneth Macpherson, Harry Alan Potamkin and Philip 
Morton Shand, among others. This also reveals the special nature, quality, and depth of 
Kracauer’s essays. An analysis of modern luxury movie theatres inspired by Kracauer’s 
train of thought follows in the second part of this paper.  
 
Keywords: Siegfried Kracauer, history of film, luxury cinemas, film palaces, Weimar 
Republic 
 
The first permanent cinemas at the beginning of the twentieth century were 
mostly small and plain. However, larger, more elegant film screening 
venues were already established in the second half of the 1900s in US and 
soon afterwards in European cities too (Altenloh 1913: 19f.)1. The increasing 
popularity of film was a major factor in this. In connection with the longer 
duration and the more sophisticated plots of films, an attachment to high 
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culture was also sought architecturally with more prestigious performance 
locations. Thus, film became more acceptable to the middle classes and was 
able to establish itself as a mass medium (Korte 1980: 13-89, 55-56).  
 In the 1920s, movie theatres became even larger and could seat 
several thousand visitors. They were designed even more luxuriously than 
live performing theatres. In addition to an increase in pomp, the supporting 
programme became longer and more diverse (Slowinska 2005: 582). 
Cinema had thus unmistakably become a socially acceptable leisure 
activity, where people no longer “went stealthily” but rather paced through 
a sumptuous entrance in an “evening dress” (Magnus 1929/1930: 967). In 
Germany, many new film palaces were built or existing cinemas were 
enlarged after the end of the inflation in 1923. In Berlin, many elegant 
picture palaces were located around the Kaiser Wilhelm Memorial Church 
on Kurfürstendamm and served as first-release cinemas (A. [abbr.] 1925).  

Due to his training as an architect, Siegfried Kracauer was well 
suited to critically analyse the new picture palaces in Berlin2. Kracauer’s 
first short article on cinema buildings in Berlin is titled “Palaces of Film. 
Berlin cinemas”3. It was published with three photographs in Das Illustrierte 
Blatt, on 21st February 1926 (fig. 1). This weekly illustrated magazine was 
printed by the Frankfurter Societäts-Druckerei, i.e. the same publishing 
house as the Frankfurter Zeitung (FZ), where Kracauer was employed as an 
editor. In his article, Kracauer draws attention to a general tendency 
towards theatricality in the new large cinema buildings such as the Gloria-
Palast on Kurfürstendamm. However, in his opinion, with this theatre-like 
style, the architecture does not correspond to its purpose. This view is 
based on Kracauer’s reflections regarding the characteristics of the film 
medium in his previous film analyses, in which he clearly distinguished 
film from theatre. According to him, carefully arranged scenes, elaborate 
actions and intellectual transitions are characteristic of theatre. By contrast, 
the “spirit of film” corresponds to visibly erratic movement, a tendency to 
surface and improvisation, and improbable events (Kracauer 2004: 38, 46). 

The German print media mostly praised the new picture palaces 
with many superlatives (Kreimeier 1999: 123f.). For example, the Ufa-
Theater Turmstraße is said to have been “unanimously recognized by the 
press as the most beautiful and modern cinema in Germany” (Anon 1925: 
27). Furthermore, the Berliner Tageblatt und Handels-Zeitung confirmed that 
the Gloria-Palast had lived up to its claim to be the “festival theatre of the 
German film” (Anon. 1926b). The new picture palaces also enjoyed strong 
popularity and attracted a large number of visitors (Naylor 1987: 22). 
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Kracauer refrains from such a common panegyric in his article; instead, his 
arguments show parallels to contributions of other advanced critics. For 
example, Kracauer’s media-aesthetic argument that buildings should take 
into account the differences between cinema and theatre had already been 
mentioned by Kurt Pinthus regarding the first more luxurious cinemas 
prior to the First World War (Kracauer 2004: 204, Pinthus 1913/1992: 366f). 
In the film magazine Close Up (1927-1933), Macpherson also condemned the 
extended supporting programme and highlighted that cinema and theatre 
would not go together (1927: 13)4.   

However, Kracauer’s remarks are not as polemical as those of the 
architecture critic Philip Morton Shand, who published an important 
monograph on early cinema buildings in 1930. Shand favoured modern 
architecture and therefore condemned the fact that the new film palaces 
echoed historical buildings as “gaudy opulence of an already bygone age” 
(17). He condemned the atmospheric film theatres in the US, which also 
influenced the Gloria-Palast. In addition, Shand compared the picture 
palaces to cheap novels. According to him, they were “nauseating stick-jaw 
candy, so fulsomely flavoured with the syrupy romanticism of popular 
novels” (19)5. Despite its brevity, Kracauer’s contribution is more profound 
in terms of architectural theory and film aesthetics compared to other 
critics, whereby his expertise as an architect and film reviewer becomes 
clear. His quality and critical perspective – which reveals parallels to other 
avant-garde film critics – make him quite unusual for the German press 
coverage at the time. Especially for the Illustrierte Blatt, with its main focus 
on personal and event reports, puzzles, humorous and serial novels, 
Kracauer’s text must be regarded as rather uncommon6. 

Due to the brevity of his work, Kracauer focuses only on 
architecture in his contribution to the illustrated magazine. In a longer 
second text, he also discusses the supporting programme and the aspect of 
distraction in greater detail. In this article “Cult of Distraction. On Berlin’s 
Picture Palaces” published without illustrations in the FZ on 4th March 1926 
(1995: 323-330; 2004: 208-213), Kracauer analyses the pomp of the film 
palaces in the context of modern mass culture. His approach is 
sociologically more profound than in his first shorter contribution. 
Kracauer refers to the Gloria-Palast – which he had already dealt with in 
the Illustrierte Blatt – in addition to several other large, well-known new 
cinemas such as the Ufa-Palast am Zoo (fig. 2) in the west of Berlin in the 
vicinity of the Kaiser-Wilhelm-Gedächtniskirche (Kaiser Wilhelm Memorial 
Church). He also brings up the “American style of a self-contained show” 
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after Samuel Rothafel who established a supporting programme in the US 
for film presentations7. Such a programme had been first established in 
Germany in the Ufa-Palast am Zoo. To create a counterweight to the 
“monotony of the ‘silent stage’”, Rothafel combined the performances of a 
symphony orchestra and individual artists with ballet interludes, 
vaudeville performances, decorative lighting and coloured light effects to 
create a harmonious supporting programme that is tailored to the 
respective film (Potamkin 1927/1998:  33; Melnick 2012). The film screening 
was expanded into a “super show”, its entertainment value increased and a 
theatre atmosphere was created. Rothafel’s staff members Ernö Rapée and 
Alexander Oumansky were hired for the introduction of the programme in 
the Ufa-Palast am Zoo (Melnick 2012: 252 ff.). 

Kracauer already characterises the film palaces in the introduction 
as “the total artwork [Gesamtkunstwerk] of effects” (1995 . The 
addition of the notion “effects” is significant for Samuel Rothafel’s 
supporting programme. Presentations by the orchestra, individual artists, 
lighting effects, etc. were put together to form a harmonious programme 
that “adapts itself prologue-like to the meaning and content of the film”, 
“in order to prepare the mood according to the film work” (Wedemeyer 
1925a: 574). According to Rothafel’s employee Ernö Rapée – a film 
composer and conductor – “atmosphere and the main character of your 
picture” had to be given special consideration (1925: 11, 8). At theatre 
openings, the film was even selected to match the architectural style. For 
example, the Gloria-Palast – designed in the baroque style – was opened 
with the drama “Tartüff” (Germany 1925) by Friedrich Wilhelm Murnau 
based on the play by Molière, whose period of action coincides with the 
neo-baroque style of the film palace. However, despite the coordination of 
architecture and performance at the openings, a higher purpose was 
missing, as in Richard Wagner’s concept of the total artwork. According to 
Wagner, all of the individual genres of art were to be merged into the total 
artwork, thus enabling a “representation of perfect human nature” (1983: 
28f.)7. Wagner himself criticised the gimmickry of Giacomo Meyerbeer, for 
example, because his recipe for success included the achievement of “effect 
without a cause” (1850-1851/1914: 89). In his text, Kracauer similarly 
criticises the fact that the magnificent pleasure palaces offer no edification 
and no collection, but only diversion and splendour. 

 In “Cult of Distraction”, Kracauer deals with the new pompous 
cinemas in relation to metropolitan leisure culture. In his opinion, modern 
mass culture is actually only present in the big city of Berlin, because in the 
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provincial cities the bourgeoisie still dominates, while in the industrial 
centres the workers orient themselves to bourgeois culture (1995 324f). In 
fact, according to contemporary statistics, there were very few cinemas in 
the industrial cities at that time (Anon. 1926c). By contrast, in 1926 Berlin 
had 340 cinemas and by national standards a very large number of seats 
per inhabitant (Anon. 1926.). According to Kracauer, distraction is the 
necessary counterpart to the alienated everyday working life of people in 
the big city and it takes place in the same “surface sphere” 
[“Oberflächensphäre”] as the working world (1995: 325). What is 
unmistakable in this text is the impact of Georg Simmel’s reflections on the 
nervousness and distraction of the modern city dweller, which also 
influenced other statements by Kracauer in 1924/5. According to Simmel: 

 
[t]he lack of the definitive in the center of the soul induces to seek a 
momentary satisfaction in ever new impulses, sensations, external 
activities; thus it is only in its turn that it entangles us in the confused 
perplexity and helplessness that reveals itself sometimes as the turmoil of 
the big city, sometimes as a travel mania [...] (1903/1995). 

 
In the first sociological study on cinema published in 1913, Emilie Altenloh 
indirectly refers to Simmel’s observation of secret disquietude caused by 
modern life: “[…] both the cinema and its visitors are typical products of 
our time, characterized by constant preoccupation and nervous restlessness 
(1913:  55f.)9.” 

Kracauer’s treatment of the topic of distraction was influenced by 
his studies of Karl Marx in the prior months. For instance, Kracauer 
associates the distraction that films can provide with revolutionary 
potential. For him, the earlier performances in simple cinemas are “a 
reflection of the uncontrolled anarchy of our world” (1995: 327). Thus, they 
function as a kind of a distorting mirror for the disintegration of 
contemporary society. According to Kracauer, this is the basis for a 
revolutionary atmosphere because it is possible to observe the actual 
constitution of society and change it afterwards. When the “disorder of 
society” is brought before people’s eyes, “this is precisely what would 
enable them to evoke and maintain the tension that must precede the 
inevitable and radical change” (ibid) 10. 

However, the “cult of distraction” that was being pursued in Berlin 
with the latest magnificent cinemas and the film screenings that had been 
expanded into a revue significantly prevented the creation of a 
revolutionary atmosphere, according to Kracauer (328). Due to the 
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orientation to theatrical performances and the creation of a unity of 
experience between architecture and programme, a former idealistic 
bourgeois culture was apparently being restituted in the film palaces, 
according to him. However, the bourgeois façade was only pretended and 
the social disintegration was thus veiled by an aesthetic illusory totality. 
Kracauer considered this to be out of date and devaluated it as “applied 
art” (ibid.). Kracauer also criticised contemporary revue programmes in the 
FZ on 11th December 1925 in a manner similar to supporting programmes 
in the cinemas, albeit in a more sarcastic style. Their magnificent decoration 
distracted from the unjust structures, because “[w]hen the audience 
gathered, they would not know what to do; out of boredom they could 
cause unrest” (Kracauer 2011: 313).  

Kracauer’s approach to distraction is progressive in the sense that 
he does not condemn it as a fundamentally inferior pastime; instead, he 
sees distraction as contemporary and important as a recreation from work 
(ibid.). On the other hand, in conservative circles, the “exaggerated craving 
for pleasure” was criticized (Teuteberg 1990: 195). Kracauer’s criticism of 
bourgeois arrogance in “Cult of Distraction” can also be seen as daring: 
“Their arrogance, which creates sham oases for itself, weighs down upon 
the masses and denigrates their amusements.” (Kracauer 1995: 325) After 
all, the educated middle-class citizens criticised by Kracauer were among 
the main readers of the FZ (Bachleitner 1999 .11 However, according to 
Kracauer, economic and social reality had irreversibly changed and 
bourgeois culture was no longer up to date. Orientation towards middle-
class habits would serve to detract from the social damage (326)12. 

Kracauer’s integration of sacral aspects is striking in his second text 
on Berlin’s film palaces, whereby the title already contains the word “cult”. 
He indicates that the architectural cinematic frame tends towards the “lofty 
and the sacred as if designed to accommodate works of eternal 
significance—just one step short of burning votive candles.” (327, emphasis 
in the original) In the same way as religion was an “opium” for the people 
according to Karl Marx and only allowed “illusory happiness” (Marx 1844: 
71f.), for Kracauer the modern metropolitan masses now exposed 
themselves to illusions in film presentations expanded into a revue. The 
urban public indulged in mass culture in a religious way. Superficially, the 
mass audience of the 1920s thus imitated the bourgeoisie, for whom art and 
culture served as a kind of “substitute religion” in the 19th century. 

The large cinemas of the 1920s and 1930s supported cult 
associations by their furnishing with organs as well as by sacral 
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connotations of the interior design (Schivelbusch 1992: 53-56). In the US 
today, some old film palaces such as “Loewʼs Valencia Theater” in New 
York actually serve as churches (Macfarquhar 1999). In his article “The 
Ritual of the Movies” from 1933, Harry Alan Potamkin was particularly 
critical of the cult of cinema and the uncritical visitors in the great modern 
“cathedrals” of film palaces:  

 
In the building of these large temples and cathedrals — and I say they are 
rightly called temples and cathedrals — everything has been done to 
merchandise the show. The money changers are in the temple. What have 
they done in the last few years? Have they improved the pictures? They 
have done things to the stage show which is part of the ritual (1933: 3).  
 

In addition to socio-critical considerations, Kracauer cites a media-aesthetic 
argument against the supporting programme. According to him, as a two-
dimensional medium, cinema did not need three-dimensional additions, as 
these run counter to the illusion of film:  
 

By its very existence, film demands that the world it reflects be the only 
one; it should be wrested from every three-dimensional surrounding, or it 
will fail as an illusion (Kracauer 1995: 328).  

 
Potamkin also referred to the media character of film against the 
introduction of the stage show by Rothafel: “Any artist of intelligence will 
tell you, that if an art is to transcend the medium, it must do so by virtue of 
the medium’s characteristics.” (Potamkin 1927/1998: 34.) He represents the 
idea of a cinema “which should entertain almost solely with movies” 
(ibid.). Such media-aesthetic reflections as those of Kracauer and Potamkin 
are lacking in the common contemporary German press coverage of the 
supporting programme. However, the supporting programme was 
received more critically by film reviewers than the magnificent 
architecture16. Due to Kracauer’s focus on the socio-critical location of the 
new Berlin cinemas and the additional introduction of media-aesthetic 
arguments, the economic motives for the large cinemas fade into the 
background. For example, in “Cult of Distraction” Kracauer only mentions 
in a subordinate clause that financing mass entertainment in Berlin is 
worthwhile because the masses there have become sufficiently large (1995:  
325).  

In Berlin, Ufa particularly endeavoured to establish premiere 
cinemas according to the latest standards as well as supporting 
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programmes based on American models (for example, as outlined in the 
Ufa-Palast am Zoo and the Gloria-Palast with the engagement of Ernö 
Rapée and Alexander Oumansky). The “total artwork [Gesamtkunstwerk] 
of effects” (Kracauer 1995:  324) was also intended to conceal Ufa’s financial 
difficulties (Kreimeier 1999: 124f.). Ufa expanded in the early-1920s and did 
not suffer so much damage during the inflation period. However, in the 
mid-1920s the company ran into financial difficulties. With expensive large-
scale productions such as “The Nibelungs” (Die Nibelungen, d: Fritz Lang, 
Germany 1924), Ufa wanted to remain competitive with Hollywood, 
although the costly films were not sufficiently profitable. In addition, 
unfavourable contracts with American film production companies had 
been concluded at the end of 1925 (Kessler 2001: 1179). The large cinemas 
should achieve positive PR for Ufa and support the success of their film 
productions with glamorous premieres. The film palaces with their 
sensational architecture functioned as media-effective “sensation 
machines” (Sildatke 2010: 13). The Berlin cinemas not only received a lot of 
attention in Europe (Anon. 1926d) but were also noticed in the US in the 
New York Times and the Wall Street Journal (Anon. 1929). 

They were regarded as “showcase cinemas”, and cinema owners 
from Paris and London travelled to the opening of these film palaces, in 
addition to journalists. In 1924/1925, thirteen new large movie theatres 
were built or acquired by Ufa within half a year. In 1925, the film company 
owned a total of 150 cinemas, which also allowed it to exercise more control 
over film performances (Anon. 1925). Kracauer’s rare critical contributions 
in the German-language press coverage opposed Ufa’s strategy of 
promoting a positive corporate image with the major film palaces. Kracauer 
exposed the pomp of the cinemas as pseudo-glamour. The builders 
propagated this as a democratisation of luxury (Naylor 1987: 22, Anon. 
1968). 

Kracauer also disavows the claim of Berlin as the most modern and 
“’most enjoyable’ city in Europe” (Knickerbocker 1932: 21) by exposing the 
distraction effect of Berlin’s large cinemas as reactionary, because cinemas 
functioned as a symbol of modern urbanity (Steidle 2011: 15) and thus 
contributed to Berlin’s metropolitan flair. In recent years, a revival of 
luxurious cinemas can be observed, whereby such cinemas with the 
possibility to eat directly in the auditorium in the US and England are 
especially popular. For example, in New York, several dine-in cinemas 
have opened over recent years, such as the Alamo Drafthouse Cinema in 
Downtown Brooklyn, Metrograph in Lower East Side and IPIC in South 
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Street Seaport. Although they no longer attract as much international 
attention as the major cinemas of the Weimar Republic, the openings are 
still noticed in the regional press. In some cases, the high prices and the 
distraction caused by the food are criticised, although in general they 
receive a lot of positive feedback. For a deeper critical examination of these, 
Kracauer’s treatment of the big screen in the 1920s and the views of other 
film critics can be very inspiring. 

Efforts towards increased luxury in the cinema sector were already 
made during the last turn of the millennium. Thus, in Australia and the US, 
some cinemas established improved services such as seat reservations and 
online tickets, which were not common in film theatres at that time, as well 
as a concierge service (Redstone 2004). This provided some distance from 
the megaplexes that try to handle as many cinema visitors as possible in a 
short time (Lora 2018). The small American cinema chain Muvico even 
offered childcare and valet parking and provided restaurants next to their 
cinemas (Montalbano 2010: 19). Finally, some cinemas began to serve food 
in the auditoriums themselves, rather than only snacks to go. This is 
considered to be particularly forward-looking in the US today. It is hoped 
that gourmet food and the latest sound and projection technologies will 
continue to attract visitors after cinema attendance has been declining for 
several years. One of the reasons for the lower number of cinema-goers was 
initially the easy way of renting DVDs by post, followed in recent years by 
online video libraries and streaming services. The former managing 
director of Muvico – Hamid Hashemi – founded the American luxury 
cinema chain IPIC in 2006. At the beginning of 2019, it comprised sixteen 
cinemas in the US13. IPIC connects the film theatre with a restaurant and 
bar, where food and cocktails are also served in the cinema auditoriums.  

The cinemas have various types of leather seating, namely 
comfortable single chairs, chaise lounges for two people to lie on and so-
called “pod seats”. In these two-person boxes, you can lean back like in a 
wicker beach chair and be shielded from the other visitors (fig. 3). At the 
push of a button, the seats extend to a reclining chair. In 2019, one of them 
cost 30 USD in the IPIC cinema in the South Street Seaport district in Lower 
Manhattan, making them the most expensive cinema seats in New York 
(Lynch 2016)14. The pod seats are also equipped with a blanket and pillow 
(fig. 4). For Americans, the cuddly living room accessories are supposed to 
look particularly homely and comfortable, because the IPIC concept is 
intended to combine the comfort that they are used to at home when 
streaming films with additional services in the cinema. For example, food 
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and drinks can be ordered directly at the so-called “Premium Plus” pod 
seats. 

In addition, the interior design should appear noble and hip at the 
same time. Walls and floors are kept in dark colours in the IPIC in the 
Seaport District, which opened in 2016. Several colourful and decorative 
urban art murals create a young atmosphere and are ideal for Instagram-
suitable photos. The slogans on other large-format neo-pop artworks 
emanate a positive mood, even if they are not very deep in their 
affirmation. With such up-to-date decorative art, millennials – who are 
particularly accustomed to streaming – are also to be lured into the cinema. 
90% of IPIC visitors are between 21 and 54 years old, while the average age 
is 33 (Singh / Hashemi 2018). Put simply, the atmosphere is similar to a 
chic night club or a design hotel. The ticket counter and the polite greeting 
staff also remind more of the reception in an expensive hotel. 

The luxurious atmosphere at IPIC is intended to induce people to 
stay longer, take selfies that support social media marketing and of course 
consume gourmet popcorn, expensive food, and drinks. If a visitor initially 
only chose a cheap seat in the cinema hall and did not consume so much 
during the film, this can be made up for by a subsequent visit to the 
integrated restaurant. Overall, the IPIC chain makes 70% of its profit from 
food and drink and only 30% from ticket sales, while other multiplex 
cinemas make about 46% of their profit from ticket sales (Loria 2018, 
Geiling 2013). IPIC describes itself as “America’s premier luxury restaurant-
and-theatre brand” (IPIC 2019). However, IPIC does not fit into the earlier 
concept of luxury for a smaller group of very rich people. In recent 
decades, luxury goods have instead become more accessible to a mass 
audience, although the character of luxury in general has also changed 
(Thomas 2007).  

Especially after the financial crisis of 2007-2008, the interest in 
luxury at lower prices such as perfumes and accessories has increased. 
Dine-in cinemas are also a kind of “new luxury” for the masses. Instead of 
having your own movie theatre at home, at least a comfortable lounge will 
ensure a home-like cinema experience for a few hours. According to the 
former IPIC owner Hamid Hameshi, his visitors had an average income of 
120,000 USD in 2018 (Singh / Hashemi 2018). They belonged to the 
American middle class (Dogen 2018), which has problems maintaining its 
former standard of living with this income (Bowman 2017). Even 
Hameshiʼs first efforts at Muvico for more luxury in the cinema sector were 
aptly classified by Shari Redstone of “National Amusements” in the New 
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York Times as an “upscale moviegoing experience for the masses” (qtd. in 
Weber 2005). With their glamorous façade and the pastimes that they 
create, today’s luxury cinemas have undeniable similarities to the major 
cinemas of the Weimar Republic as analysed by Kracauer. Even if they try 
to surpass Broadway theatres with their luxurious ambience, the film 
palaces of today distance themselves from the traditional bourgeois 
cultural institutions through the distraction that they offer. In order to 
reach as large an audience as possible, IPIC cinemas mainly show 
Hollywood blockbusters and not more in-depth independent/house films 
(Guida 2015).  

In addition, the food orders in the showroom are remindful of 
dining in music halls and cabarets. Although some of them are legendary 
today – such as the “Moulin Rouge” in Paris – they were not considered 
fine by contemporaries. The IPIC luxury atmosphere is therefore rather a 
superficial decoration from a cultural-historical and social perspective. In 
this respect, the installation in IPIC Fulton Market by Los Angeles-based 
artist Mike Stilkey – who has created similar works for other IPIC cinemas 
– is also significant (fig. 5). He has placed fairy-tale chimeras on books 
stacked on a wall in the third-floor gastro lounge15. The books are very 
dysfunctional and purely decorative, although they have an educated 
middle-class connotation that Kracauer already criticised as artificial and 
unsuitable for the leisure industry in the 1920s. Some elements of luxury 
cinemas like the recliners have been quickly taken up by multiplex 
cinemas. For example, in the past two years, the Austrian Cineplexx chain 
has also partially or completely equipped movie theatres with comfortable 
leather armchairs in addition to improved projection technology to justify 
higher ticket prices, among other things. However, small cinemas will find 
it difficult to keep up with this development of maximising luxury and 
comfort.  

The contemporary high-end boutique movie theatres intend to 
increase their consumption and profit. They function as “sensation 
machines”, just like the large film palaces of the Weimar Republic (Sildatke 
2010: 13). However, instead of 1920s light organs, they are equipped with 
3D urban art murals, and instead of an orchestra of 80 people, they offer 
state-of-the-art sound and projection technology. In addition to the already 
very effective Hollywood blockbusters, they also offer spectacular interior 
design, luxury hotel atmosphere, and maximum comfort and service. With 
these contemporary eye-catching strategies – which according to 
philosopher Christoph Türcke are necessary to attract economically 



Cultural Intertexts  
Year VII Volume 10 (2020) 

The Roaring (20)20s 
 

24 

profitable attention in today’s “excited society” (Türcke 2012) – the aim is to 
persuade middle-class cinema-goers to buy a little luxury. 

In New York’s IPIC in the Seaport district, this mini luxury serves as 
a short-term distraction from the stressful everyday life of the metropolis, 
the many hours of work that are common in New York and the alienation 
that is particularly noticeable there (Langman/Kalekin-Fishman 2012). 
According to the sociologist W. Peter Archibald, due to the increasing 
importance of leisure and consumption, paid work is subjectively less 
important for individuals and they no longer feel the alienating effects of 
work as intensively as some decades ago. Nevertheless, alienation is 
increased by the commercialised leisure culture (Archibald 2009). The small 
luxury of an IPIC visit can indeed serve as a consolation for the fact that 
greater prosperity is much less attainable for today’s middle class than for 
previous generations. However, with book decorations and art as in the 
1920s, a pseudo-bourgeois façade criticised by Siegfried Kracauer is 
preserved. 
 
Notes 
1. The article is based on the research for one part of my PhD thesis submitted at the 

Academy of Fine Arts Leipzig in March 2020. 
2. Spaces play an important role in Kracauer’s oeuvre, for Kracauer’s dealing with 

interieurs see Rühse 2014. 
3. Kracauer (2004), 204-206. The original titles and quotations in German can be found in 

my PhD thesis (chapter IV). Unless otherwise indicated, the English translations from 
German sources are mine. 

4. Harry Alan Potamkin also characterised the theatre as the “traditional intruder into 
cinema practice” [Potamkin (1927) 1998: S. 33]. 

5. See also William Archer S. Douglas’ critical stance – Douglas 1927: 193. 
6. On the subject of the Illustriertes Blatt see Barr 2016. 
7. See also Bazon Brock’s definition of the total artwork – Brock 1983: 23. 
8. Altenloh refers to Simmel (1900) 1989, S. 675. – See also Wiemer/Zechner 2005. 
9. According to Inka Mülder Bach, this view of Kracauer is a “bold thesis”, which has also 

been criticised in more detail by Helmut Lethen – Mülder 1985: 69; Lethen 2000: 103-5. 
10. See also Bloch 1985: 309. 
11. See also Kracauer on revues: Kracauer (2011): 313-317. 
12. Examples for a critical reception of the supporting programme are Blass 1926, Pinthus 

1925, Oly. (Olimsky) 1926, Roth (1924) 1989-1991. 
13. However, the IPIC Company filed for bankruptcy in late summer 2019. In November 

2019, the ownership of the company changed and two IPIC cinemas were subsequently 
closed. It remains to be seen whether the middle class as the main audience can still 
afford IPIC cinema visits after the Corona crisis in 2020. 

14. The average cinema ticket price in New York is USD 16.50 (Arkin 2019), although the 
popcorn included with IPIC on the Premium Plus seats costs about 10 USD in other 
cinemas, i.e. if you consume popcorn IPIC is only 4 USD more expensive. 
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15. There are more bookcases in the IPIC in the Fulton Market Building on the third floor, 

which are also intended as decoration. 
 

 
 

Fig. 1) Siegfried Kracauer’s article “Palaces of Film. Berlin cinemas”  
in Das Illustrierte Blatt, on 21st February 1926, scan: Viola Rühse. 
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Fig. 2) Anon., Kurfürstendamm with Ufa-Palast am Zoo and the view of the 
Kaiser-Wilhelm-Gedächtniskirche, photo postcard, Berlin (Verlag Nettke), late-

1920s/early-1930s, private collection, scan: Viola Rühse. 
 
 

  
 

From left to right: 
Fig. 3) Cinema auditorium in the IPIC cinema, Fulton Market Building, New York,  

opened in 2016, photo: Bernhard Kastner 2019. 
Fig. 4) Cinema seat in the IPIC cinema, Fulton Market Building, New York,  

opened in 2016, photo: Bernhard Kastner 2019. 
Fig. 5) Mike Stilkey, installation (“book sculpture”), 2016, New York, IPIC cinema,  

Fulton Market Building, photo: Bernhard Kastner 2019. 
 
 



Cultural Intertexts  
Year VII Volume 10 (2020) 

The Roaring (20)20s 
 

27 

 
References  

 
A. [abbr.] ‘Baufieber in Berlin’. Neues Berliner Journal 6 November 1925, 7. 
Altenloh, E. 1913. Zur Soziologie des Kino. Die Kino-Unternehmung und die sozialen 

Schichten ihrer Besucher. Jena: Eugen Diederichs. 
Anon. 1925. ‘Ein neues Ufa-Theater in Berlin‘. Der Filmbote. Zeitschrift für alle Zweige 

der Kinematographie 28 February, 27-28. 
Anon. 1926. ‘Wie gehen die Berliner Kinos? Was die Berliner sagen’. Das Kino-

Journal. No.  828. 12 June, 4-5. 
Anon. 1926b. W. T. [Addendum to Blass, E. ‘Tartüff. Die Eröffnung des Gloria-

Palastes‘] Berliner Tageblatt und Handels-Zeitung. Evening edition, 55 (41). 25 
January, 2. 

Anon. 1926c. ‘Die Entwicklung des Kinowesens in Deutschland’. Das Kino-Journal 
18 (856), 25 December, 3-4. 

Anon. 1926d. ‘Berlin Movie Palace like One on Broadway’. New York Times 26 
September, 17. 

Anon. 1929 ‘The Theatre’. Wall Street Journal 10 January, 4. 
Anon. 1968 ‘Gilded Palaces of the Silver Screen’. Chicago Sun-Times 8 December. 
Douglas, W. A. S. 1927 ‘The Passing of Vaudeville’. The American Mercury, October, 

188-194. 
Archibald, W. 2009. ‘Marx, Globalization and Alienation: Received and 

Underappreciated Wisdoms’. Critical Sociology 35 (2), 151–174. 
Bachleitner, N. 1999. Kleine Geschichte des deutschen Feuilletonromans. Tübingen: 

Narr. 
Bloch, E. 1985. Briefe 1903-1975, vol. 1, Frankfurt a. M.: Suhrkamp. 
Bowman, E. 2017. ‘What Living On $100,000 A Year Looks Like’. NPR: National 

Public Radio [online] 3 December. Available from 
<https://www.npr.org/2017/12/03/567602293/what-living-on-100-000-
a-year-looks-like?t=1557654059039> [4 April 2020]. 

Brock, B. 1983. ‘Der Hang zum Gesamtkunstwerk’. In Der Hang zum 
Gesamtkunstwerk – Europäische Utopien seit 1800. Ed. by Szeemann, H., 2nd. 
ed., Frankfurt a. M.: Sauerländer, 22-29. 

Dogen, S. 2018. ‘Why a middle-class lifestyle can now cost you over $300,000 a 
year’. CNBC [online] 27 April. Available from 
<https://www.cnbc.com/2018/04/27/sam-dogen-a-middle-class-
lifestyle-now-costs-over-300000-a-year.html> [4 April 2020]. 

Geiling, N. 2013. ‘Why Do We Eat Popcorn at the Movies?’ Smithsonian Magazine 
[online] 3 October. Available from 
<https://www.smithsonianmag.com/arts-culture/why-do-we-eat-
popcorn-at-the-movies-475063> [4 April 2020]. 

Guida, J. 2015. ‘Are Blockbusters Destroying the Movies?’ The New York Times 
[online (Op-Talk Blog)] 6 January. Available from <https://op-



Cultural Intertexts  
Year VII Volume 10 (2020) 

The Roaring (20)20s 
 

28 

talk.blogs.nytimes.com/2015/01/06/are-blockbusters-destroying-the-
movies/> [4 April 2020]. 

Hutton, R. 2018. ‘Sleeperʼ trend: It’s BYO blanket at Twin-Cities movie theatres’. 
Star Tribune [online] 9 September. Available from 
<http://www.startribune.com/sleeper-trend-it-s-byo-blanket-at-twin-
cities-movie-theaters/492645951/> [4 April 2020]. 

IPIC 2019. ‘IPIC® Unveils New Brand Identity and “Exclusively Yours” Tagline’. 
Ipic Theaters [online] 2 April. Available from 
<https://investors.ipictheaters.com/news-releases/news-release-
details/ipicr-unveils-new-brand-identity-and-exclusively-yours-tagline> 
[9 May 2019]. 

Kessler, F. 2001. ‘Die Ufa in der Weimarer Republik (1928-1933)’. In 
Medienwissenschaft. Ein Handbuch zur Entwicklung der Medien und 
Kommunikationsformen, ed. by Leonhard, J.-F. et al, 2nd vol., Berlin, New 
York: de Gruyter, 1179-1185. 

Korte, H. 1980. ‘Vom Kinematographen zur nationalen Propaganda. Zur 
Entwicklung des frühen deutschen Films’. In idem (ed.), Film und Realität 
in der Weimarer Republik.  Frankfurt, M.: Fischer Taschenbuch Verlag 1980, 
13-89. 

Knickerbocker, H. R. 1932. Deutschland SO ODER SO? Berlin: Rowohlt. 
Kracauer, S. 1995. The Mass Ornament. Weimar Essays, transl., ed., and with an 

introduction by Levin, T. Y. Cambridge, Mass. / London, England. 
Kracauer, S. 2004. Werke. Ed. by Mülder-Bach, I. and Belke, I., vol. 6.1: Kleine 

Schriften zum Film. Ed. by Mülder Bach, I. with the assistance of Wenzel, M. 
and Biebl, S., Frankfurt a. M.: Suhrkamp. 

Kracauer, S. 2011. Werke. Ed. by Mülder-Bach, I. and Belke, I., vol. 5.2: Essays, 
Feuilletons, Rezensionen. Ed. by Mülder-Bach, I. with the assistance of 
Biebl, S. et al., Frankfurt a. M.: Suhrkamp. 

Kreimeier, K. 1999. The Ufa Story: A History of Germanyʼs Greatest Film Company 
1918-1945. Berkeley: University of California Press. 

Langman, L., Kalekin-Fishman, D. 2012. ‘Alienation in the 21st century’.  Second 
ISA Forum of Sociology. Held 1-4 August 2012 at University of Buenos 
Aires, Argentina. 

Lethen, H. 2000. Studien zur Literatur der Neuen Sachlichkeit (1924–1932), Studien zur 
Literatur des „Weißen Sozialismus“. Reprint, Stuttgart: Metzler. 

Loria, D. 2018. ‘The First Class Experience: Interview with iPic CEO Hamid 
Hashemi’. Boxoffice Pro [online] 18 September. Available from: 
https://www.boxofficepro.com/first-class-experience-interview-ipic-ceo-
hamid-hashemi/ [4 April 2020]. 

Lynch, S. 2016. ‘Hereʼs What You Get at the Most Expensive Movie Theater in 
NYC’. Gothamist [online] 10 October. Available from: 
http://gothamist.com/2016/10/10/ipic_movies_review_seaport.php [4 
April 2020]. 



Cultural Intertexts  
Year VII Volume 10 (2020) 

The Roaring (20)20s 
 

29 

Macfarquhar, N. 1999. ‘Former Movie Palace Is Named a Landmark’. New York 
Times (National edition), 25 May, B00003. 

Macpherson, K. 1927. ‘As Is’. Close Up no. 4 (Oktober), 5-17. 
Magnus, M. 1929/30. ‘Vom Kintopp zum Filmpalast’. Revue des Monats, 4 (9, July), 

965-968. 
Marx, M. 1844. ‘Einleitung’. In idem ‘Zur Kritik der Hegelschen 

Rechtsphilosophie’. Deutsch-Französische Jahrbücher (February). 
Melnick, R. 2012. American Showman. Samuel “Roxy” Rothafel and the Birth of the 

Entertainment Industry, 1908–1935. New York: Columbia University Press. 
Montalbano, D. 2010. The Adventures of Cinema Dave in the Florida Motion Picture 

World, Bloomington: Xlibris. 
Mülder, I. 1985. Siegfried Kracauer – Grenzgänger zwischen Theorie und Literatur. Seine 

frühen Schriften 1913-1933. Stuttgart: Metzler. 
Naylor, N. 1987. Great American movie theaters. Washington, D.C.: Preservation 

Press. 
Oly. [Olimsky, F.] 1926. ‘Vom Film. Eröffnung des Gloria-Palastes‘. Berliner Börsen-

Zeitung. Evening edition, 26 January, 71 (42), 4. 
Pinthus, K. 1913/1992. ‘Quo vadis–Kino? Zur Eröffnung des Königspavillon-

Theaters‘. Leipziger Tageblatt 25 April 1913, repr. in Prolog vor dem Film. 
Nachdenken über ein neues Medium 1909-1914 ed. Schweinitz, J. Leipzig: 
Reclam, 366-369. 

Pinthus, K. 1925. ‘Ufapalast’. Das Tage-Buch 3 October, 1504–5. 
Potamkin, H. A. 1927/1998. ‘The Movie Palace‘. Billboard, 24 December, 51, repr. in 

Spectator 18 (2, Summer / Spring 1998), 33-35. 
Potamkin, H. A. 1933. ‘The Ritual of the Movies‘. National Board of Review Magazine 

8 (5, May), 3-6. 
Rapée, E. 1925. Encyclopaedia of music for pictures. New York: Belwin. 
Redstone, S. E. 2004. ‘The Exhibition Business‘. In The Movie Business Book. Ed. by 

Squire, J. E., 3rd ed., New York: Fireside. 
Roth, J. [(1924) 1989-1991 ‘Amerikanisiertes Kino‘. Frankfurter Zeitung, 4 October 

1924, reprinted in idem, Werke, vol. 2: Das journalistische Werk 1924-1928, 
edited by Westermann, K., Cologne: Kiepenheuer & Witsch, 256-259. 

Rühse, V. 2014. ‘Poetisch, philosophisch, politisch: Interieurgestaltung in Siegfried 
Kracauers Romanen‘. In Ein Dialog der Künste. Beschreibungen von 
Innenarchitektur und Interieurs in der Literatur von der Frühen Neuzeit bis zur 
Gegenwart. Ed. by von Orelli-Messerli, B., Petersberg: Michael Imhof, 127-
143. 

Schivelbusch, W. 1992. Licht, Schein und Wahn: Auftritte der elektrischen Beleuchtung 
im 20. Jahrhundert. Berlin: Ernst & Sohn. 

Shand, P. M. 1930. Modern theatres and cinemas. London: B.T. Batsford Ltd. 
Sildatke, A. 2010. ‘Vom Rummelplatz in die Innenstadt – Zur Formation einer 

Kunstform am Beispiel der Filmpaläste der 1920er Jahre‘kunsttexte.de 
[online] no. 1, 1-19. Available from <https://edoc.hu-



Cultural Intertexts  
Year VII Volume 10 (2020) 

The Roaring (20)20s 
 

30 

berlin.de/bitstream/handle/18452/8082/sildatke.pdf?sequence=1&isAllo
wed=y> [5 April 2020]. 

Simmel, G. 1900/1989. ‘Philosophie des Geldes‘ (1900). In Philosophie des Geldes. Ed. 
by Frisby, D. P. and Köhnke, K. C., Frankfurt a.M.: Suhrkamp (Georg 
Simmel complete edition, vol. 6). 

Simmel, G. 1903/1995. ‘Die Grossstädte und das Geistesleben‘ (1903). In Aufsätze 
und Abhandlungen 1901-1908. Ed. by Rammstedt, O., Frankfurt a. M.: 
Suhrkamp, 116-131 (Georg Simmel complete edition, vol. 7). 

Singh, H. / Hashemi, H. 2018. ‘To Stay Competitive, Theaters Are Revamping the 
Dinner-and-a-Movie Experience‘. Interview in Mastering Innovation [online 
radio transcript], 16 September. Available from 
<https://mackinstitute.wharton.upenn.edu/2018/movies-hamid-
hashemi/> [5 April 2020]. 

Slowinska, M. A. 2005. ‘Consuming Illusion, Illusions of Consumability: American 
Movie Palaces of the 1920s‘. Amerikastudien 50 (4), 575-601. 

Steidle, S. 2011. ‘Kinoarchitektur als Chiffre für großstädtisches Leben und 
Modernität in der Weimarer Republik‘. In Städtischer Raum im 
Wandel/Espaces Urbains En Mutation: Modernität – Mobilität – 
Repräsentationen/Modernités – Mobilités – Représentations. Ed. by Lüsebrink, 
H.-J. et al. Berlin: Akademie, 281-300. 

Teuteberg, H.-J. 1990. ‘Moderne Verstädterung und kirchliches Leben‘. In Seelsorge 
und Diakonie in Berlin: Beiträge zum Verhältnis von Kirche und Großstadt im 19. 
und beginnendem 20. Jahrhundert. Ed. by von Elm, K., Loock, H.-D., Berlin: 
de Gruyter, 161-200. 

Thomas, D. 2007. Deluxe: How Luxury Lost Its Luster. London: Penguin. 
Türcke, C. 2012. Erregte Gesellschaft. Philosophie der Sensation. Munich: C. H. Beck. 
Wagner, R. 1850-1851/ 1914. ‘Oper und Drama‘. In idem Gesammelte Schriften in 14 

Bänden. Ed. by Kapp, J., Leipzig, vol. 11. 
Wagner, R. 1983. ‘Das Kunstwerk der Zukunft‘. In idem. Gesammelte Werke VI. 

Frankfurt a. M.: Insel. 
Weber, B. 2005. ‘Liked the Movie, Loved the Megaplex; Smaller Theater Chains 

Lure Adults with Bars, Dinner and Luxury‘. The New York Times (National 
edition) 17 August, E1. 

Wedemeyer, A. 1925. ‘Das neue Ufa-Theater „Turmstraße“mit Café zu Berlin (Part 
1)‘. Deutsche Bauzeitung 59 (73), 12 September, 573-576. 

Wiemer, S., Zechner, A. 2005. ‘Zwischen Langeweile und Zerstreuung. Von der 
Zeiterfahrung der Moderne zur Utopie des Kinos‘. In Zum Zeitvertreib. 
Strategien – Institutionen – Lektüren – Bilder. Ed. by Karschnia, A. et al., 
Bielefeld: Aisthesis, 47-58.


